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22X 27 YYnAE Sport Management&Marketing
A F %ﬁa AFYUE F7ke] #= The potential that sports have economically
o oJuAshE A~Xx =7t 7 7HeAde Aol | will be studied logically as every aspect of t

gto g 43 0}7] Qe B Aol deld & he community will be viewed economically.
gol| #HH o2& —TL@E} w3 ~3¥ = | Make an analysis of the sports organization’s
Z2 o] UEA ARg dul o]F 374 99l 4 |internal matters, general external environmen
HW NG 2 s =5 Az gl 24| tal factors, consumer markets and behaviors
< 3t UH]E‘/I Aekz A8} 7|9kS 24 or competitors, and create a strategic plan a
A8 itk AR zARe WM AR AlEslel #  nd foundation for marketing. To understand t
(632) A ANFe MAe| tis) ATsta AAE 9 he concept of marketing, the role or charact
Ao A AIg, 7H4, $RY £33 eristics of marketing by studying the techniq

s M

Elﬂ_,“‘:‘ 5o gt A+d a8 MuaFE] S ues of market research and the selection of
o2t S dA7gozx nARS Jid, vpARS] ¢ market segments and target markets, and by
o} EA thal o|sfst=E gt studying the development and testing of new

products and services, prices, policy establish
ment and service management for promotion
and distribution, etc.

HAERE I4ZY Management and start-ups

o] &9 7EEHLE 71%2HQ HYA I The basic purpose of this subject is to deal
7H%.‘, AHEL 70, o3 A3} FRE  with basic management knowledge, concepts
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Subject / Descriptions

e major in becoming a successful professiona
1 manager in the physical education field.
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Taekwondo Cultural Content Opportunity an
d application

We plan cultural content related to Taekwon
do according to the purpose and produce it d
irectly through simulation. In particular, we u
nderstand practical activities based on theory
through the process of planning and producin
g content in the Taekwondo industry.
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Cultural Contents and Immersive Media

The main purpose of this course is to unders
tand and learn about the cultural content rep
resenting the 4th industrial revolution. Studen

.| ts will be able to analyze the contents and i

ndustries closely related to the cultural life o
f modern people. By planning and producing
immersive media as a form of a metaverse,
students can broaden their awareness of cult
ural content.
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ICT Content Planning
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Provides an im-depth understanding of the e
vent business and hands-on situation analysis;
emphasis on study of value of event operatio
ns by exploring an effect of event business
on tourism industry.
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Customer Service
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Subjects for understanding and learning servi
ces for customer satisfaction.
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