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1| 1 [ A9 09058 2 A9E Principles of Hotel Management 303 71% 5| 3| 2 |z24%9%3
MEEICETTE Hotel Marketing 30 3 [As 4 3| 3 394989
] A 116304 2B A=A Hotel Brand Management 3 3 (A8 5] 2 3 |z2AgE
; Ae 15477 22 A BAE  |Hotel Customer Relationship Management| 3 3 (A3 433 32498
A8 109079 | &= 41| 213 52 [Hotel Consumer Behavior 3 3 | AE 4 4 2 3249
[11] 3= S|
B A3
s Z—]('I?S—X)% #EY | JEFH A Subjects / Descriptions
THAYE Principles of Hotel Management
el BR, AL B4 2 7 348 5 This course provides foundational knowledge of
712 9 BEE 7)|2AXS $E8, oS uEoF | the hotel industry, including its classifications, hi
(632)  AY sl L3 5 Y= WOFS BAYE | story, characteristics, and departmental roles, w
Eaesiseg hile also exploring ways to leverage this knowle
dge for career development.
sdvAH Hotel Marketing
T8 e EAS olsfsla, wHAlE $H7, This course examines the distinctive aspects of
A3 A" A RS nAE 22 5] o]&2 71 hotel marketing and covers a range of theories
(433) & meAEZ Ej) 53t related to marketing environments, strategies, m
arket segmentation, and the marketing mix, pri
marily through group projects.
sdrdc A Hotel Brand Management
5949 229 A iﬁinl—% %/}JEE BI= 744 2] | This course explores various brand strategies fo
st A3 ZAMY, A4 89, 84 5 ikt HAle A | r global chain hotels, including new brand devel
(523) L olFsla, BAT XS =Y 4 gl= W opment, repositioning, structure establishment, a
kS ShEdith nd expansion, providing insights into strategies t
0 enhance brand value.
SHIARAE Hotel Customer Relationship Management
HlgjolE 9} JRr]&e &85 1A (CR | This course covers the principles and applicatio
A Mo Yo} $-8-2 dgsle] sE9] A5 17 ns of Customer Relationship Management (CRM)
(433) | #mel 7= wA 44 Bee] BeF IS using big data and information technology to ac
Hj gt quire new customers and retain existing ones ef
fectively.
SALHAYFE Hotel Consumer Behavior
RE) E*El Ay AEE A 359 F2 /g | This course explores key concepts of consumer
(442) Shgala, AHAke] glo]Z2ElY, BT, 3%, behavior relevant to the hotel industry, focusin
AHEAY Aol tlgt olFlE B g on consumers’ lifestyles, attitudes, behaviors,
and information processing.
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